
ITS NOT PUNK



2

ITSNOTPUNK
CONTENTS MARCH 2016

Editorial Letter
 
London Fashion Week: AW16-17 The 
Highlights 
 
Celebrity Style: The Oscars Red Carpet 
Edition
 
Beauty hacks: 6 Simples Steps on How to 
Create a Smokey Eye
 
5 Desirable Fragrances for Spring
 
Woman of The Month: Grace Codding-
ton
 
Déjà Vu? Classic Fashion Trends Making 
A Comeback

Is Fashion Gender Blurred?  
How David Bowie Became One of The 
biggest Style Icons In Music
 
Is The Newly Revamped Barbies A New 
Body Positive For Girls?
 
Film Review: London Has Fallen

 
Music Review: The 1975 
 
13 Top Picks follows of the Most In-
triguing Lifestyle’s of The Rich and 
Famous 
 
Interview: Wolf In The City

 



MARCH

 
Within this issue we wanted it to have 
focused on elements of how gender has 
been represented in a fashion sense. 
With articles that vary from a factual ba-
sis, woman of the month that is Vogue’s 
Grace Coddington, how body image is 
taking a turn to body positive, to how 
David Bowie rocked an era and still lives 
on with a legendary fashion fad for all to 
experiment masculinity and femininity, 
as a ‘gender blur’ taste to this very day.

In this March issue we mainly explore 
classic fashion comebacks from certain 
iconic time periods, which celebs to 
follow on social networks for that extra 
gossip, we get to give you the lowdown 
on London Fashion Week, give you the 
eye on student style and give the ins and 
outs of what a day in the life of a fashion 
blogger is like with Jess Atkinson’s fash-
ion and lifestyle venture Wolf in the City.

Beauty of course is splurged onto the 
pages of ItsNotPunk, hitting it off with 
fragrances that are in this season as the 
hottest picks; whilst our beauty hacks will  
guide you on how to: create a smokey eye. 
 
SHARNEY WARREN EDITOR
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Day three is star filled front rows, Alexander McQueen, Mul-
berry to Topshop Unique, this day had it all. Sarah Burton 
put on a spin as Alexander McQueen returned creating a 
butterfly ‘inspo’ for the AW16 collection creating a beauti-
ful effect on the pieces from 
heavy embroidery; to pre-
cious sheer evening dresses 
it was pure magic. 

Mulberry also made a come-
back with Johnny Coca on 
the scene, managing the 
ropes this time round with 
a classic look of shoulder 
handbags, very Clifton, in-
cluding various splashes 
of colour green, oxblood, 
black, red and tan.

Topshop Unique had their strongmodel squad ready to watch 
the show including Lara Stone, Karlie Kloss, Jourdan Dunn 

and Lottie Moss. The 
show seemed to dominate 

a theme of neck detailing 
such as piecrust, oversized 
or Peter Pan collars.
 
Burberry and Christo-
pher Kane were next on 
the list for day four, Edie 
Campbell was honoured 
the job to open the Burb-
erry show. With Elisa 
Sednaoui and Rosie Hun-
tington Whitely front row, 

Suki Waterhouse stating that it was the best Burberry show 
she’s seen, may have acted upon the venue - the 
grounds of Kensington, creating a spectacular aura. The 
theme of the show seemed to have a glam rock element with 
dramatic coats and pretty dresses and eccentric colours.

Round up of day five showed Amanda Wakely to finish the 
week off, never failing to impress with evening wear, from 
glamorous to signature style, impeccable tailoring is definitely 
visible within her new work with subtle grey and tanned piec-
es yet also pieces of simple but classic, black tailored wear.
 

London Fashion Week: 
AW16-17 The Highlights
 
London Fashion week is now unfortunately over, concluded for 

another season. 
As we sat waiting 
for the highly an-
ticipated shows 
in Milan, here’s a 
cheeky splurge of 
what we gathered 
together from 
London town’s 
highlights. 

Runway to the 
sidewalk, this 
time of year is 

heaven-sent to fashion lovers to bloggers and most importantly, 
celebs. Following the biggest trendsetters going, social media via 
Instagram and Twitter gives you an easy ticket to ride to some of 
the hottest designer catwalks the fashion world has to offer. Let’s 
not forget the biggest names that will graced the towns cat walk 

aka Kendall Jenner, Geor-
gia May Jagger and Lady 
Gaga to name a few.

First to kick off the high-
lights we have Miss Alexa 
Chung herself, launching 
her collaboration in April 
with Marks & Spencer, she 
gave a sneak peak of eight 
pieces from the convinc-
ing M&S collection party 
in Soho. Self-attended 
and confident, this ballsy 
gal was seen wearing her 
range, a khaki trench coat 
and a signature blouse. 

To bring it back to the catwalk let’s talk day two in the British cap-
ital, Julien Macdonald won talk of the day, dresses formed from 
shards of glass was definitely a showstopper. With the finale, 
Macdonald presents a swan bride theme; all in white escorted by 
mini models, pageboy and flower girl; held the last models hand 
to bring applause. Showing off a star-studded affair, the collec-
tion drew attention to the crowd as impressive. Off the runway 
with front row seats were The Vamps and Elle Magazine’s Chief 
L Candy.



Celebrity Style:  
The Oscars Red Carpet Edition

 
Celebrating the 88th Annual Awards Ceremony take 
a sneak peak into who wore what. 
 
 
 
Jennifer Lawrence

Taking the plunge with a low cut figure-hugging gown, 
dressed in Dior Haute Couture with a black-laced cor-
set.

Leonardo DiCaprio

Turning heads, Leo wore a classic tuxedo Giorgio 
Armani suit and Christian Louboutin shoes to perfect 
his suave look.

Eddie Redmayne

Donning the pre red carpet look was Eddie going for 
gold with a skinny tie and a white pocket square to com-
plete his turquoise gear, not to forget his pair of elegant 
wingtips. 

Rachel McAdams

Gracefully walking down the red carpet was McAdams 
wearing a teal gown August Getty number with a halter 
neck and open back design.

Mark Ruffalo

Tuxed up Ruffalo switched it up with a blue and black 
suit.

Margot Robbie

Margot stole the show in a golden Tom Ford gown with 
glimmering earrings, a bold black clutch and her signa-
ture luscious golden locks.
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Step 1:

 
 
 
The secret to this look is to start blending with a light neutral 
eyeshadow base first to make the makeup last just that little bit 

longer. Model wears Mac Eyeshadow: Omega.

Step 2:

 
 
 
 
 
When complete, apply a dash of colour in the outer crease of 

the lid. Model wears Make Up Geek Eyeshadow: Coca Bear.

Step 3

 
 
 
 
If you want to look more daring also apply step 2 by the inner 

and outer lower lash line.

 

 
Step 4: 

 
 

Adding drama to the eyes through the middle and outer lid, this 
is where the touch of smoke comes out to play. 

Model wears Make Up Geek Eyeshadow: Corrupt.

Step 5:

 
Gel eyeliner can be a saviour to perfect this look, apply above 

the lash line. Model wears Black Maybelline Gel Eyeliner.

Step 6:

To finish this classic wear off, concealer is a girl’s best friend. 
Model wears Mac Prolong Wear Concealer: NW15.

Beauty Hacks: 6 Simple Steps On How To Create a Smokey Eye: 
We are pretty damn lucky to have the technology to see copious amounts of make-up or how –to tutorials spread online.  Make-up 

seems to have hit it off in the past year or so, with many beauty contour queens, it’s hard to keep up with the latest trends.
This classic look can make you look like a goddess, whether it’s for a day out, party time or even date night. This step by step guide can 

teach you a simple trick or two on how to create a sophisticated look to flatter your eyes.



 
5 Desirable Fragrances For Spring

1.
Yves Saint Laurent Black Opium
A mix of Jasmine Tea, Patchouli, White woods and Musk dressed 

in a black glittered bottle is perfect for a modern glamorous edge.

2 .  
Viktor & Rolf Flower Bomb
This pretty in pink styled perfume hits all the right notes 
with a blended harmony of Mandarin and Orange, Sam-

bac, Jasmine, Catleya orchid, Freesia and Centifolia.

 
3.
Gucci Bamboo
Wanting to present strength, confidence, femininity and 
poise, this graceful scent is strong yet soft with Deep Sandal-

wood, Tahitian Vanilla, Orange Blossom and Ylang Ylang.

 

 
 
   
4. 
Valentino Valentina
A shaken delight of Calabrian bergamot, white 
Alba truffles, Jasmine and orange blossom is a per-
fect blend of sophistication for a classic aroma.

 
 
 
 
 
 
 
 
5. 
Chanel Chance Eau Vive
Want a refreshing zest of energy, a splash of this floral scent 
will leave you fresh and fragrant, grapefruit and blood or-
ange mixed into this round bottle adds a sprit of elegance. 

1.

5.

4.

2.

3.
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Woman Of The Month:
Grace Coddington  
 

Swiftly making her move into the public eye in 2009, with 
the release of the documentary film The September Issue, 
Grace Coddington is shown within the film and throughout 
the years in the industry, as a massive role within the fashion 
game. 

Heavily styling and producing the issue as creative director, 
she can be known to be the ballsy one with her often-uneasy 
relationship with US Vogue editor Anna Wintour. But the 
fashion industry’s most admiring creative director has now 
decided to step down from her position, after 28 years with-
in the home of 
Vogue releasing 
her statement 
at the begin-
ning of this year.

Born in Angle-
sey, Wales, Cod-
dington’s inter-
est in fashion 
began at an early 
age, around the 
age of 17 she was submitted into a Vogue model competition 
and won the title of the Young Model Section. She then began 
her modelling career for Vogue, embracing her name on the 
pages with some of the biggest names in the sixties, includ-
ing David Bailey and Norman Parkinson. Yet at the age of 26 

she was in a serious car accident, which later left an aftermath 
of Grace later being reconstructed through plastic surgery, 
she still remained a honourable part in front of the camera.
Interviewed by British Vogue Editor, Beatrix Miller two years 
later after the incident, she was employed as Junior Editor for 
the mag, fancying a change of heart for British Vogue. After an 
impressive nineteen years as photo editor, she moved to New 
York to work for Calvin Klein. Finally in July 1988 she teamed  
up with Anna Wintour at American Vogue 
as the magazine’s new creative director.

Overseeing the most iconic fashion photography of all time, for 
the past three decades this woman has seen it all, working with 
top models Sienna Miller and Christy Turlington and photogra-

phers such as 
Mario Testi-
no and Bruce 
Weber. Her 
love for fash-
ion is an un-
derstatement; 
she is admired 
for taking an 
old fashioned 
approach to 
create icon-
ic images 
of their time 

and even has battles with Wintour herself, stand-
ing up to her pieces of work she truly loves. 

Deeming to have a sufficient mass-market appeal, this move will 
allow Coddington to work for herself for the first time since the 
eighties with other collaborating projects including a fragrance 
with Japanese label Comme Des Garçons. Coddington stating 
herself that she isn’t planning to run away from Vogue, “It’s 
just another approach. I’m certainly not going into retirement. 
I don’t want to sit around.” Coddington really shows how much 
she loves fashion and how she dedicates her time around it.
 
With the documentary film The September Issue, it shows 
the reality of the game within the magazine world and how the 
hugely diverted star Coddington, has learnt how to survive with 
such dignity and passion. “Personally, I don’t care if I never see 
another celebrity, but if the magazine doesn’t sell, I don’t have a 
job.” She says, “You’ve got to have something to put your work 

in, otherwise it’s not 
valid.” The success 
of the documentary 
has portrayed her 
as a strong willed 
spirit that uses opti-
mism in a deliberate 
escapist view world-
wide selling billions.



Deja Vu?

Classic Fashion Trends That are Making a Comeback
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Deja Vu? Classic Fashion Trends That 
are Making a Comeback

We decided to give you a little taste looking back at the history 
of some eras and how they have creeped back through the 
door of high street today.

It seems that the high street is going round in circles with 
trends that we thought were brushed under the carpet a long 
time ago, but it seems that these fashion fads are on the rise 
and we think it’s fab ‘what is old is the brand new’.

Old-school fashion trends have made a comeback with a mod-
ern face-lift twist through the sharpest tailoring, maximum 
attention on quality and eye capturing detail. We’ve partnered 
up with the biggest high street fashion retail stores, to show 
you what fashion eras we think are the ones that will make you 
look with heart shaped eyes.

Trends from the 1960’s, 70’s, 80’s and 90’s all seem to be 
back on the shelves and impossible to ignore with how usual it 
has become in the past few months. Not only that, but celebs 
are owning the trends too; such as donned mod girl Suki Wa-
terhouse, with her slick casual swing dresses and knee highs, 
not to forget the subtle bee-hive and cat flick eyes. But it’s not 
only been a trend on the catwalk, it also seems a fad through 
television shows such as New Yorkers  advertising agency; 
Mad Men. Christina Hendricks, January Jones, Peyton List to 
name a few, have rocked each season set in the 1960’s with 
the classic figure hugging pencil skirts, funnel neck suits and 
tweed, seems like Janie Bryant (costume designer) knows a 
thing or two about the decade of optimism. 

Wanting to have something a little bit extra refreshing, during 
the post-war period it was a chance for people to gain and 
rebuild their lives socially and economically. The young of the 
1960’s wanted to create a brand new identity of their own with 
a make over, along with this was the sexual revolution, Wom-
an’s Liberation Movement and curiosity for other cultures that 
can arguably depend on why fashion had a drastic revolution. 

A sweeping change of fashion, meant that Parisian designers 
dominated the market at the first part of the decade with haute 
couture garments meaning that there was a change in expense, 
looser lines and even shorter skirts. The London pop culture 
scene can be said to have played part in the transformation 
over years too, with musical taste and styles of dress inter-
linked with mod looks and brightly colour-popped garments. 
Andy Warhol, Brigitte Bardot and Twiggy are some of the 
names that may ring a bell to the 1960’s subculture fashion 
scene.

Next came the retro hippie seventies style that was originated 
from the West Coast of the US, experimentation of patterns 
and textures begun from non-western cultures and ethnic 
influences got involved with vivid, long layers of looser cloth-
ing.  From platforms, fringes, flares, bell sleeves and suede 
Joni Mitchell, Cher and Diane Von Furstenberg; the original 

bohemian babes owned this signature ‘peace and love’ 

psychedelic style.

A recent TV show that we can consider to relate to the sev-
enties making a fashionable comeback is BBC One’s Life On 
Mars that features a police officer that wakes up in the 1970s 
after being involved in a road accident.  The extremities of 
flamboyant flares were one of the most significant parts of the 
era with a shaggy top to go with.

Expressing an image of wealth and success can be said what 
the nineteen eighties were aiming for, with vivacious colour 
and faux.  Not just the apparel but heavily styled hair and make 
up were a thing too.

Well some may say that the eighties had no significant 
important role in fashion and that it was just full of florescent 
adolescents in pink and green leg warmers… kind of true. But 
there was some reassurance on the runway and streets, believe 
us; Balmain’s giant shoulder pads, to pegged pants the 1980’s 
had it all. Classic bomber jackets can still be seen worn today 
and leather jackets are just a vital statement to have in your 
wardrobe, along with the classic mini skirt that rose to popu-
larity like crazy in the eighties, Whitney Houston style. 

Like we’ve seen over the previous decades, history tends to 
repeat itself, and the nineties has also made a big nostalgic 
reunion, dusting off some of the looks with a few pair of 
dungarees and acid wash mom jeans. We’ve filled our pockets 
with modern day twists of previous fashion trends not to forget 
scrunchies galore, holed jeans and checkered shirts, and tar-
tan patterns. Remind you of the movie Clueless? No not Iggy 
Azalea guys, come on.

A significant shift within the nineties in Britain and around 
Europe was the adoption of tattoos, body piercings. Remain-
ing very chic between both sexes the popularity of alternative 
and grunge grew massively.

A simple look of casual tees, jeans, hoodies and trainers grew 
to continue into the 2000’s. Dominating the scene at the time 
was supermodels Naomi Campbell, Kate Moss and Tyra Banks 

as some of the hottest 90’s gals around town.

Today, we are left with recycled ideas and images of past eras, 
with more of a combination of twists to leave pleasing our 
fashionista minds. But why is old school fashion making such 
a popular comeback? The media has sparked a lot of ideas into 
our brains such as movies, old TV, new TV and even music 
and memorabilia. Maybe this is the fuel that has resurrected 
the revival, helping us reconnect and link up the dots of a past 
we loved, experienced, or want to know about more from that 
specific era by experiencing that sense of style. 

Maybe we just believe that the popular iconic eras were sexy, 
as most of the couture was to show off the human body in a so-
phisticated fitting way of style. Maybe it’s something that you 
need to find yourself asking and face our nostalgic selves of 
why it’s so significant, why it’s appealing and why we choose 
to surround our lifestyles by something so popular recently.
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Is Fashion Gender Blurred? 
How David Bowie Became One Of The 
Biggest Style Icons In Music.

 
 
 
 

One of the most influential stars to rise against convention-
al masculinity, David Bowie rocked a legendary, androg-
ynous quirk. Performing in heels, colourful blouses and 
tight jumpsuits. With a zaz of glitter, blue eye shadow and 
a trademark auburn mullet; he challenged gender bend-
ing courageously at his finest hour through the 1970’s.

Reflecting his fashion on the innovation for his iconic mu-
sic; ‘Life On Mars?’, ‘Rebel Rebel’, ‘Heroes’ to name a 
few; was a unique rare style that he shared with his au-
dience, his flamboyancy has left a friction on how fash-
ion is presented, setting trends for both men and women. 

His influence 
wasn’t just 
all about how 
m a s c u l i n i t y 
was present-
ed, but how 
and what it 
meant to be 
human; “I al-
ways had a re-
pulsive need 
to be some-
thing more 
than human. I 
felt very puny 
as a human. 
I thought, 
“Fuck that. 
I want to be 
a superhu-
man.” It’s 

pretty obvious that Bowie had an audacious gift 
on the eye but also a creative mind for music.
Releasing the  
album The Man 
Who Sold The 
World can be said 
to have dominat-
ed the glam rock 
decade with such 
bold and perilous 
moves, a fan of 
Bowie was Brit-
ish Vogue editor 
Alexandra Shul 
man. “I looked 
to David for our 
style inspiration, 
Ziggy Stardust 
were our mood 
boards. We spent 
all our pocket 
money on skinny 
silk scarves from Biba, multi-coloured platform boots 
from Sacha.” She said. Pointing out the obvious, he re-
ally did make an impression to fans, but also the World.

The femininity of such an ensemble was era defining to the 
1970’s, an era 
that was fun for the 
young and old, he 
reinvented what 
it really means to 
be human and not 
caring about what 
the word ‘mascu-
linity’ means to 
him, he created a 
new normal and 
this can still be 
seen in the fashion 
world today still.
 
It pretty much 
concludes itself 
that Bowie can be 
seen as a signif-

icant part in gen-
der bending, some of the styles we have today can be seen as 
gender blurred with things in the women’s section such as; 
the boyfriend jeans, the baggy tops and the silver Ziggy Star-
dust shoes or men wearing glitter on their face may be seen 
as a Marc Bolan-esque unique coolness or we could argue 
that this is just a fashion phase we are going through? But one 
way or the other, it can be said Bowie taught us not to care. 
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With the digital age that we live in it’s pretty predictable 
that kids and even adults are being constantly influenced by 
what we see in the media, we’ve seen for ourselves recent-
ly with Australian teenager Essena O’Neill quitting Insta-
gram and leaving her half a million followers, due to claim-
ing that social media ‘is not real life’ and that it doesn’t make 
her happy. Manipulating photos and captions can be very 
dangerous for our brain and to know that kids still play with 
Barbies just goes to show that what their norm retrospective 
is considered to be about the dolls, that they are ‘beautiful’.

Introducing three new body types, Mattel Inc. want-
ed to embrace and endeavour more realistic look-
ing Barbie dolls into the mix by including curvy, petite, 
tall and original build as the more empowering roles. 

So is the brand new evolution of Barbie finally here? The Barbies 
are said to be new for 2016 and will come in four different body 
types, seven skin tones, 22 eye colours and 24 different hairstyles. 

Kids are being imposed by the media like never before, which 
is leading to issues with the self esteem and even body shaming, 
for these children this may be the time for them to have the  inno-
cent fun they need, with imaginative roles that they can relate to.

Even though saying we need more imaginative and empower-
ing roles like this, is this already true to an extent with the fran-
chise? Barbie over the years has offered over 150 diverse career 
choices, one being Barbie running for president. Maybe the 
franchise overall isn’t that bad of a harm with the dolls having 
so many talents, it can show there is an open door for any possi-
bility in their lives to succeed and be anything they want to be.

Another thing that may raise questions, is that was Mattel’s de-
sire a personal or heart-felt one or was it more for a profit-driving 
boost? Who knows, but maybe it’s good to not know for sure, 
knowing that kids can see these toys and look up to them as role 
models is good enough to encourage them to be proud and am-
bitious with who are they are and what they look like. It’s very 
clear to see that Mattel has made a big step to improve and expand 
into a diverse line of products with generally positive responses. 

Doesn’t seem like Mattel is the only toy company to be 
willing to impress their target market, Lego has also in-
troduced some interesting displays, one being it’s first 
standardized wheelchair figure aiming to ‘depict the world 
that children interact with every day’. It goes to show that 
there really is an evolution in the toy world that has slight-
ly begun to rise one step at a time to show everyday out- 
looks formulating reality for youngsters.

Power of images like this is something we need to read and see 
more of, something so significant cannot be let out of sight 
and ignored, this being objectification of women but also oth-
er issues that need to be shown in a realistic and positive light 
to show the norm of life.

Is the newly revamped Barbies a new body positive for girls?



 
 
 
 
 
 
 
 
 
 
 
 
 
Music:
Singles Review:
The 1975- I Like it When You Sleep, 
For You Are So Beautiful Yet So Una-
ware Of It

 
 
 
 
 
 
 
 
 
Following up the work from their first album debut The 
1975, it shows they have played with their sense of style and 
have nurtured themselves on a new linguistic level after three 
years of celebration of such chart success on their hit; Choc-
olate that reached number 19 in the UK singles chart and 
an impressive album that captured the nations attention.

Recently experimenting with a much more enjoyable pop 
punch with the single Love Me, the immense hype was worth 
waiting for, only to be described as a funky, overly strik-
ing rhythm. Following up with UGH! The lyrical trickiness 
gives the album more of a colourful and intellectual base 
that is an obvious growth lyrically, arguably contrasting with 
the first album that was provided to our fan consuming ears.

Film Review:
London Has Fallen

 
 
 
 
 
 
Gerard Butler, Morgan Freeman and Aaron Eckhart hit the 
latest American action thriller by Babak Najafi. Sequel to the 
2013 film Olympus Has Fallen, this film definitely focuses 
on attracting the carnage backdrop within the first half hour 
of the film with scenes of the Chelsea Bridge and the Houses 
of Parliament being shattered into CGI styled smithereens. 

Aamir Barkawi (Alon Moni Aboutboul) Pakistani arms 
dealer, declares punishment on the West for a drone 
strike that creates tragedy at his daughter’s wed-
ding after himself and his son are the only survivors. 

Although in Olympus Has Fallen, North Korea seems to be 
the enemy, it is clearly reverting to a familiar Islamophobia 
in this big budgeted blockbuster. The perfect plan, that is 
an intense ceremonial gathering of world leaders at Lon-
don’s St Cathedral, all narrows it down to the Prime Minis-
ters unexpected death which becomes a bloody catastrophe.

The beginning of this film is full of captivating political an-
ticipation with straight to the point action, undeniably keep-
ing you engaged within the pace for 1 hour and 45 minutes. 

Due to the ceremony US President Benjamin Asher attends 
with Secret Service posse Lynne Jacobs (Angela Bassett) and 
Mike Banning (Gerard Butler). Minutes after the arrival, the 
action kicks in and is under siege with the most famous land-
marks being blown up and notable individuals are brutally 
killed. Back in the US; Vice President Trumbull (Morgan Free-
man) and other officials are working anxiously to get the pres-
ident to safety and find out who’s caused this appalling affair.

The shots of the famous attractions are beautifully portrayed 
in such a melancholy way within the camerawork (by Ed Wild) 
mastering panoramic shots to keep you at the edge of your seat.

Although it can be said the film has it’s classic cliché far fetched 
moments it is a fun to watch film. Morgan Freeman may not 
be at his finest as the man in charge, and doesn’t encapsu-
late the persona we normally expect to see when starring as 
such a significant character, but hierarchy of star status wins. 
 
 
Gerard Butler as the main literally gets away with murder, making 
the film extra flimsy and questionable of how he always lands on 
his feet. The devoted formulaic figure as a heroic secret agent and 
husband is really predictable yet completes the film on a whole.
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13 Top Pick Follows Of The Most In-
triguing Lifestyle’s Of The Rich and 
Famous 
From swanky stylish bloggers, tweeters and instagrammers, we 
thought we’d give you a nosey into the world of glamour and 
behind the scenes gossip.

1. Alexa Chung
Bit of an obvious one, this ulti-
mate icon is one to envy with her 
signature dry wit, fab friends and 
NYC vibes all round, her outfits 
are to die for. Instagram.com/
chungalexa; twitter.com/alexa_
chung

 
2. Charlotte Tilbury
With 2015 being a big year for Charlotte, her talent as a make-
up artist has been blown worldwide. From Kate Moss to Kim 
Kardashian, her make-up collection has been an Internet sen-
sation. Instagram:

3. Henry Holland
‘I’ll show you who’s boss 
Kate Moss’ This style 
guru has all the right con-
tacts in all the right places. 
Take a look for yourself:

4. Karl Lagerfield
Known for his trademark 
white hair, high starched 

collar and black glasses, this couture legend is pretty much the 
wingman of fashion, with the likes of Beyonce and Anna Win-
tour previously at his side.

5. Marc Jacobs
Ranked in Out Magazine’s 2012 list of ’50 Most Powerful 
Gay Men and Women in America.’ Marc Jacobs is one of the 
most influential designers around. Reaching over 200 retail 
stores in 80 different countries, 
not to mention being involved in 
an on-going project for cancer re-
search entitled ‘Protect The Skin 
You’re In’.

6. Rookie
This online mag for teenage girls 
delivers a wide assortment of con-
tributors from celebrities, fellow 
readers and journalists to bring 
expansive range of matters togeth-
er in one place, from fashion to adolescent, pop culture and 
feminism. Rookie’s creator is the brainchild and fashion blog-
ger Tavi Gevinson.

 

7. Victoria Beckham
Dubbed Posh Spice back in the 90’s this gal has experienced it 
all from business woman to fashion designer, squeezing in the 
tight schedule of managing her rising to fame superstar kids. 
Not to forget her ultimately talented and super famous hus-
band, what more could she want? Check out her ultimate high 
life via Instagram.

8. Kendall Jenner
The newest superstar on the block, let’s face it, we all want to 
look like her and even if you don’t, we’d love to have the life-
style of the rich and famous. The Jenner/Kardashian clan are 
acing their way through social media, with Kendall racing to 
fame last year with the most liked Instagram photo ever, pretty 
impressive huh?

9. Who What Wear
If you’re wanting expert fashion tips, exclusive details on celeb-
rity style, or even beauty trends than WhoWhatWear might be 
right up your street.

10. Cara Delevingne
Deemed the ‘most influential’ and is ranked one of the most top 
earning models with an estimated £2.25 million… Yikes. Not 
only strutting her stuff on a catwalk for the names of Burberry 
and Dolce & Gabbana, she has also pursued a career in acting, 
co-staring as Enchantress in the new superhero film Suicide 
Squad set to be on screens this year.

11. Fearne Cotton
Started her career out and best 
known for presenting Top of 
the Pops, Fearne has come a 
long way. Becoming one of 
the first daily presenters of the 
Radio 1 Chart Show back in 
2007, she went on to air her 
own Radio 1 show. Her career 
has been a whirlwind, from be-
ing team captain on ITV2’s Ce-

lebrity Juice and even now owning her own fashion and home-
ware range with Very.co.uk her life is but a dream. 

12. Zoe Sugg aka (Zoella)
Fame has been transforming into a completely new and unique 
field of work very recently, Zoe Sugg aka Zoella is definitely an 
example. Breaking records as a Vlogger, YouTuber and even 
author with her own beauty range and television appearances 
this is fresh success.

13. Suki Waterhouse
With her signature look as a swinging sixties mod girl and of-
ten spotted on the town with Cara Delevigne and Georgia May 
Jagger, she has been a phenenomnom in the modelling world. 
Starring in M&S clothing campaigns, Burberry and Vogue cov-
ers and even spotted walking the red carpet premieres for star-
ring within movies such as Love, Rosie and the new 2016 film 
Pride and Prejudice and Zombies.



Interview

Wolf in the City fashion and lifestyle Blogger Jess Atkin-
son has had a massive success with writing her blog over the 
years. First starting out with her domain name as The Dirty, 
Pretty Little Thing, she has written for magazine Viva as 
well as about what current celebs trends are hot right now. 
 
Hi Jess, how are you?
 
I’m as good as one can be on a Monday morning.  
 
Tell us a bit about Wolf in the City.

Wolf in the City is a fashion/lifestyle blog where I can air 
whatever I want to without the constraints of a brief or a dead-
line. It’s my online portfolio.  
 
So how did you first get into the world of blogging?
 
I’d read them for years, and when I got to university I had all 
this time on my hands that I needed to fill (I studied English 
Literature), so I decided to make my own.

How would you describe your blogging style in three 

words?

 
Humorous, in-depth, fun.  
 
Who are some of your favourite bloggers and why?

The bloggers I love tend to be Northern! The Little Magpie, 
Hannah Louise F and Pages By Megan have the best style and 
sense of humour.  
 
What motivates you to keep your blog up to date?

I love doing it! Also, it’s a wonderful way to keep a portfolio so 
I stand out in a world over-saturated with people who want to 
work in magazines.  
 
What are the negatives and positives about being a blog-
ger?

It’s an amazing creative outlet and CV-sweetener. However, 
it’s easy to put pressure on yourself to update.  
 
Who influences you style wise?

My best friend Romy. Maja Wyh, Pandora Sykes and Lorna of 
Symphony of Silk.  
 
Thought about blogging professionally?

I don’t yet, though it’s something I would consider.  
 

 
Have you stuck to write about the same content that you 
did when you first started writing?

It’s definitely developed a whole lot. I do a lot more features 
that aren’t necessarily to do with fashion now.  
 
How do you find something new and refreshing to add as a 
post?

Ideas for articles just come naturally like any form of inspira-
tion. Looking at other blogs also helps.

What’s your favourite thing to do when you aren’t writing?

Watch movies. If I had time, I would watch a film every single 
night like I used to when I was at high school.  
 

What are your future plans and aims for Wolf in the City?

I’d like to continue to grow my readership. It would also be 
awesome to collaborate with some brands in the future.

Credits: CK Golding


